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Marketing

Begins at Home

26 Simple Things You Can Do Now
To Boost Your Marketing Performance
Without Hiring a Marketing Consultant
(Though It Would Be Fine With Us
If You Hire the Right One)
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4 Research 6 Tools

5 Strategy 5 Free Stuft

6 Content 206 .  TOTAL

PECCHIA

COMMUNICATIONS
Good. Fast. Easy.



Content

|
|

PECCHIA

COMMUNICATIONS
Good. Fast. Easy.




Make all of the marketing
- stuff consistent

% SMITH #
WIDGETS
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 Inconsistency = competing messages

» Opportunity for recognition is lost

PECCHIA

COMMUNICATIONS
Good. Fast. Easy.



Make all of the marketing

stuff consistent, cont’'d

« What should be consistent?
| B Walmart

e Colors, fonts, sizes

Save money. Live better.

« Tagline

« Decor of stores/locations

» Processes & procedures
 Kinds of customers we pursue
« Types of people we hire
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Proofread content
that others will see

rdered by The City =
| of Santa Fe Fire Cluef \
11 B .arbeque Grills are

e Do typos matter?

« Only one chance for first impression
“Will they be that careless with my order?”
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Get rid of jargon
and gobbledegook

“[Company| in partnership with [Consulting Firm|
is conducting a 90-Day [Department| study,
championed by [Executive’s Name|, |Executive’s
Title], that supports understanding our business

and Go-To Market strategies while leveraging
existing functional strategies in Manufacturing,
Logistics, Procurement, IT, as well as broader global
blueprints from Europe and Latin America to define
a transformational roadmap for our future.”
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Get rid of jargon

and gobbledegook, cont'd

» Does use of gobbledegook matter?

o If they think this is meaningful to __
me, what else do they have wrong? &

o If they talk this way internally, |"
do they understand each other '
well enough to do a good job on
my order?
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Don’t over-emphasize
- yourself in your marketing
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« Communication and disclosure are OK.

 Spotlight and emphasis might not be.
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Consider ways to line up
- customer testimor _|als

« Which customers do -
we approach? -y &

-

« Who actually writes the testlmonlal?
« How do we verify customer’s approval?
« Where/how do we leverage this?
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Use strong calls to action

in high-cost marketing

e Good calls to action:

o Call today

« Write for a free copy of ...

» Learn more at our website

e Stop by tomorrow

 Ask your doctor ...

 Ask your current if ...
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Strategy
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Consider launching and

maintaining a blog

« Why a blog?
« Showcase expertise
 Distinguish yourself from blog-less rivals
« Generate new content for website
» Add content volume for website
« Add a personal voice
« Generate fodder for social media activity
o It’s easy!
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Be careful about fairness
iIn marketing decisions

Store Billboard
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Be careful about fairness
in marketing, cont’d

64

“Fair” Budget What Stores Got

2 stores worth of TV in Boston 1 E

6 stores worth of TV in Pittsburgh
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Align your channels
with your real audience




Find a news wave
- and take a ride on it
o Attach yourself to something

newsworthy
 Big event, observance

« Something related to a newsmaker
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Leverage your lunch

hour as often as you can

« Who’s on the menu?

 Big customer e Former customer
« Supplier « Former supplier
« Employee(s) e Former employee
 Consultant « Community leader

« Retiree (your company) « Trade association pro
» Retire (competitor)
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Good. Fast. Easy.
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Learn how to
use Wordpress

{= Add New Post « Pecchia Communications — WordPress - Internet Explorer, optimizé@*for Bing and MSN
@E}:v |g, http pecchiacomm.com /wp-admin post-new. php v | B ||| X |':.?'t\-'icon | P [+
File Edit WView Favorites Tools Help

77 Favarites | s

'@Hbdmfmtmtbrm... (E) cor desler's kidsin the ... | [E] why write 3 blog? -Go... |/ The Craziest Local Car . (@ Add New Post <Pec... X |_| far - B [ & - Page- Safetyr Toos~ @~

-

Exit fullscreen visual |HTML | | B | I | [2=| }=| | €6 &2 @

Word count: 0

0 Internet
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An update from Harrington, Hoppe & Mitchel

Learn how to use _

HHM OIL & GAS SEMINAR INFO
TRUMBULI UNTY LANDOWN

HARRINGTON,
The HOPPE &

SOlUtionS Letter 8!8\ MITCHELL, i

Legal Solutions for Business and Life

An update from Harrington, Hoppe & Mitchell SUMMER 2012

e Others
NEWS ITEMS

°® icontact SHIRLEY CHRISTIAN ELECTED PRESIDENT
OF MAHONING COUNTY BAR ASSOCIATION
SHIRLEY J. CHRISTIAN was elected last month as president of i
the Mahoning County Bar Association, a 500-member organization

. Ii I I I I I la of area lawyers. She is the second woman elected to the

rievance committee. "Shirley's work on the local and state
levels reflects a decades-long pattern of heavy community
(] involvernent by HHM lawyers," said ALAN D. WENGER, chair of
o ‘ h e etahm al HHIM's management committee. "Her election to lead the county
bar reflects the way she's recognized as a service-oriented

leader.” Read more

HHM OIL & GAS SEMINAR INFORMS
TRUMBULL COUNTY LANDOWNERS SACHES BY EMPL

&
[l

The grant
ed hgh-prefie.

More than 500 landowners attended the two ns of HHM's oil & gas seminar last

month at the Magnuson Hotel (formerly the Avalon Inn) in Howland. Qil & gas lawyers

ALAN D. WENGER, KEVIN P. MURPHY, THOMAS G. CAREY, GEORGE P. ‘ ‘ H lA
mportant to mineral

; In the picture, Kocon is speaking
to the evening s on crowd about title defects. minar drew news coverage in COMMUN[CAT]ONS

the Tribune Chronicle, Vindicator and B



Learn how to deploy and
use Google Analytics

Sep 9, 2012.0ct 5, 201

« What gets
measured?

o Traffic T |
. Site |

« Pages

MY uniques Pageviews: 5,071

By day

« Keywords
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Learn and get on
Facebook, if ...

fa:ehuuk \:; Smarch for peogls, ploo=: and things

Hig

IR Ankle B Foot Care Centers

—
i 4 Ocfiober 3

Musch of the Mahaning Valley woke up with our Dr. Kwame

Willizms this morning, whao was interviewed on WFMI Today about
. are tips for healthy running. Look for more TV time for Dr, Williams

coming up later this month as he helps promote the Youngstown

Peace Race and Ankle & Foot Care Centers’ sponsorship of the
avent

feeding: w————

ol 3 Triends al=o e this.

Fomrbrmano:

@ Ohiie College of Podiatric Medicine

Uil

e Post content

= Ankle & Foot Care Cenbers =hansd = Enk.
Dctober 1
Y 10 poogis e tis.

[ ]
. Dan Pecchia Glad to == 21 WFMI - Youngstown, OH “nun” s Congrats to owr Dr, Podolsky for this kickin' good news about his
1 zegmert an Dr. Wilkams. cé__ghte.v.

Ocliober 3 at 7:5pm - Like

Wril= & comment... Jaciie Podakiky Mamad Hirzin
League Defermivne Player of e

Wieek

AW Y SLEpONLS Com

;'.ﬁ'l = Ankle B Foot Care Centers After making ber first be
L Seoimmier 23
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Learn and get on
LinkedIn, if ...

NI Certificate Exec Mgmt - Sharpen your business acumen. Gain knowledge. Drive profit. Begin March 3.

. All » e ‘p e 1D0% profile completensss
Edit Fhoto Dan Pecchia =«

Change Management Communications Ads by Linkedin Members

Consultant Passion for PR?
Youngstown, Ohio Area . Public Relations and a Start 3 Career in Public Relations. Get

® CO nneCt Commu r.mf::r: vour Online PR Masters Degree.

President at Pecchia Communications LLC : 2
! 3 5 Public Relations Master's
Innis Maggnne_ﬁrpup. Ira Thomas Associstes, 3"! Etrqt:.;m Bublic Relztions Masters at

Youngstown Vindicator George Washington University!
. :i e ducztion Bachelor of Arts, English at “Youngstown State
University

Dan Pecchia «

Grow Your Business
Attzin Breskthrough Growth Results
With Gap International. Start Mow!

® Intera’Ct [ wowew inkeclin com M alanpece - Bt M Ercotethn

Ed 1dd sections to reflect achievements and experiences on your profile, o add sections days

Who's Viewed Your Profile?

*four profile has been viewed by § people in the past T

Summary e 2 You have shown up in search results 23 times in the
) . - ) past 15 days.

Provider of corporate communications and change mansgement communications services on a

contract basis, ranging from strategy development to hands-on execution. More information is

awvailable at our Web site, waw pecchiscomm. com.
Specisltizs Dan's Betivity
‘Change management projects, corporate reenginesning situations, internal communications, crisis
situations, public relstions, investor relstions, news medis relstions, financial writing, technical Dan Pecchia is now connected to Alex Danizls, Director of
writing, intranst development, intranst managsment. Marketing 5t Nichalex Inc. and Scott Schneider, Public

Relstions and Communications Professional

+ Add a position
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Learn and deploy
Google Apps

Google

“ dan@pecchiacomm.com »

Oct 7 -13, 2012 Day Week Month 7Days Agenda More~ Qv

Calendar

‘p sun 107 Mon 10/8 Tue 10/9 Wed 10110 Thu 1014 Fri 10112 Sat 10113
GMT-05
o R

+ October 2012 < ]
8-9:30

SMTWTTFS 3am 2
01 2 3 456 EOUBChCSIng

7 8 9[10]11 12 13 9am
ra l e 14 15 16 17 18 19 20
21 22 23 24 25 26 27
28293031 1 2 3
4 56 7 8 910
* 11-12p

. 1
_ OCM Weekly
I I al My calendars Uindate Meetina

Dan Pecchia
Jordan Cohen
Tasks

Calendar M.

Add a coworker's calendar

US Holidays

+ 3p—4p
QCM Weekly

Online
storage

Only $50 per year per user
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Learn more about who
- your best customers are

« What’s worth knowing?

« Depends on the business
» Age & gender
e Where they work
e Where they live

» Goal = Find more people like
your best customers
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Learn more about why
- best customers like you
« Key to narrowing down
what/how to market

 Increases precision
of marketing

» LLowers cost (waste)
of marketing
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Keep close track of what

competitors are doing

e« Why?
« Might get a good 1dea

« Might spot an exploitable
flaw or shortcoming

e Might learn that something
you have is special

« Might identify an opportunity with a customer

PECCHIA

COMMUNICATIONS
Good. Fast. Easy.



Track response & results
- of your marketing efforts
» Measure and analyze
» As soon as possible after conclusion

« Make it easy to use next time
« Who's counting? Alert them in advance
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Get free materials from

your trade association

« Easy ways to “be the expert”
« Read and grow yourself
 Pass relevant material to employees
« Share with customers & suppliers
» Post on Facebook, LinkedIn
« Comment on your blog
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Bone up at your trade

association’s events

« Put buckets by the splgots
e Multiple attendees

e Take and share
notes broadly

» Get the handouts,
recordings, videos

« Meet & talk to the speakers
« Network and follow-up
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Attend chamber events

with awesome speakers

« More buckets P ?;
 Ask questions

« Get handouts ‘U F %

« Meet speakers ‘V P

» View these as
learning opportunities

 Share info with others, with your point of view
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Leverage forums run
- by trade associations
o Pick the brains of the experts

« Hard to get that access otherwise

e Get 1nvolved 1n discussions
 Build your own expertise

 Try to get on a forum
« Excellent exposure

PECCHIA

COMMUNICATIONS
Good. Fast. Easy.



Sign up for
Google Alerts

Google

Alerts

» What to follow? s

“aim nationalezse” OR "aim 5
5 . All r=zults ER dangBpacchiscomm.
integrated logistics’ B angp=

[ “american grestings” ERP All results ada danf@pecchiscomm.

e Customers

canters” OR “ankde & foot All rezults =ds danf@ipecchizcomm.

care centers”

[m]

“change mansgement” Onty the best results d danf@ipecchiscomm.

“keynote medis”

Jr— All results [ danf@pecchiscomm.
s

« Competitors

“marcus thomas™ All results [ danf@pecchiscomm.

“oil & gas” mahoning OR "oil

- - . Al results [ dan@pecchizcomm.
& gas” columbizna == an@pe

« Companies
you admire

“Rayen stadium” Al rzzult= - dan@pecchizcomm.

“youngstown orthopsed

OR "youngstown orthoper All resuits - dan{@ipecchiscomm.

adamas jewelny All rezults [ danf@ipecchizcomm.
bp "oil & ga=" ohio All rezults [ dan@pecchiscomm.
harrington hoppe All rezults 2 ds dan@pecchiscomm.

pecchis Al results [ danf@ipecchiscomm.

prodigal advertising OR
“farris marketing”

CREATE A NEW ALERT Switeh to tertemalls Erportalerts

Google Alerts Help - Terms of Use - Privacy Paolicy - Google Home - @ 2011

O
O
O
O
O
O
O
O
O
O
O

Al results [ danf@ipecchiscomm.
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Thanks.

Glad to answer any questions.
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