
TIP 1:

TIP 2:

TIP 3:

Revisit Your
Core Message

Align Visuals
& Language

Refresh your
Brand Tone

Identify key summer events, campaigns or services.

Build a content calendar tied to those initiatives.

Update website headers to reflect seasonal offerings (“Your Summer Wellness Starts Here”).

Post summer-specific social media content (patient stories, program spotlights).

Include seasonal stories or tips in email newsletters.

Pitch timely stories to media ( “Local Firm Offers Summer Travel Legal Tips”).

Swap dark or corporate imagery for photos with natural light and seasonal scenes.

Refresh homepage banner and social templates with summer colors and icons.

Use themed visuals in newsletters.

Add seasonal calls to action like “Get Summer-Ready” or “Join Our Summer Challenge.”

Rewrite key web copy to feel more conversational.

Create social content using light, friendly language and emojis where appropriate.

Add playful or positive tone to newsletter subject lines and intros.

Humanize your brand with fun Q&As, “staff picks” or behind-the-scenes content.

Draft seasonal headlines for news releases (“Making Waves in Community Wellness”).

Update messaging across all channels to reflect
summer’s energy and your brand’s seasonal goals.

Let your visuals support your refreshed tone -
bright, people-first and vibrant.

Infuse your voice with warmth, clarity and seasonal
optimism - without losing professionalism.
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